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The Auto Care Industry is About....

Repairs & Relationships
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What Exactly Is Social Media?

Web-based tools that enable people or
businesses to interact with each other

by sharing and consuming information VSl
' e e on. yelp=: &Sl
B — StumbleUpon
L‘nked 1 ‘”O\/?VJT us on
twitter [

v’ “Social” = Interactions between people ,(.\'\

v “Media” = Method of communication
(i.e. the internet)
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Social Media in business?

It’s one of the most cost-effective digital marketing methods to help
businesses share content/information and connect them to their
consumers and prospects.

Increase Brand Recognition & Loyalty (Retention)
More Opportunities for Conversions

Customer Experiences & Feedback (Reviews)

A\

Internet Search Ranking
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Popular Social Media Sites

o Facebook: Post, Like & Share
o Twitter: Happening Now

o Instagram: Post Photos

o YouTube: Use Video
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Social Media in Business

84% of consumers say they
trust recommendations from
family, friends and colleagues,
making peer recommendations
the highest-ranked information
source for trustworthiness.

E I t Y
APEER GROUP OF THE INDUSTRY'S TOP SHOP OWHERS

60x

per week

The average consumer
mentions specific brand

names 60 times per week in

conversations.

437
£

43% of social media users
report having purchased
a product after sharing or
favoriting it on Facebook,
Twitter or Pinterest.




2018 Active Users

2,500,000,000 -
2,000,000,000 -
1,500,000,000 -
1,000,000,000 -

500,000,000 -

300
Million

0

(Dreamgrow.com 2018)
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Sites

[l Facebook
E YouTube
[ Instagram
O Twitter



Users By Generation

YouTube
Instagram
Twitter
Facebook
| | | | \/
0% 20% 40% 60% 80% 100%
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"~ Baby Boomers (ages 50-65)

™ Generation X (ages 36-49)
® Millennials (ages 21-35)

® Generation Z (ages 14-20)



Social Media Sites: Facebook

Facebook:

oCustomize

oPost, Share & Engage
oSchedule Appointments
oReviews

oUse Ads (and Boost)
oFacebook “LIVE”
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Social Media Sites: Facebook
Customize AutoRepair

Profile
Photo
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d J Auto Repair Q

Notifications Insights

Publishing To... Ad(

and

‘ Add yourself to the A and J A
AUTO SERVICE &=

Support your Page and build trust with|

Add Yourself to Team

ervices




Social Media Sites: Facebook
Post, Share & Engage

== Marcus Mackell

= News Feed
° Messenger

3 Watch

g Marketplace
Shortcuts

@ J&Z Garage
. Stephs shop %

Explore

p Pages
@ Groups
() Events

g Friend Lists
(@) Fundraisers

Photo/Video 8 Tag Friends

Modern Motorcars
Yesterday at 12:35 PM - @

= Feeling/Activ...

17 Just traded in! 2016 GMC Yukon Denali with 38k miles!

Power Running Boards, 22's, Navigation, Sunroof, Rear DVD, and way

more!

Headed to our Service Center, Detail and then will be live on the web!

MODERN MITORCARSCOM 4178813080
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10
o Like () Comment

Most Relevant ~

7

7

1 Comment 1 Share

&> Share = v

+
E3)
o

A ()

@ Photo/Video 3 Tag Friends = Feeling/Activ...

Share To
(O B News Feed & Public +
O T Your Story &% Friends «

Share Now (Public)
Share. .

4 Send as Message

Share in a Group
Share on a friend's imeline

Share to a Fage



Social Media Sites: Facebook
Ads:

oOrganic Reach is Tough
oExpand Your Reach
oCost Effective (Boost)
olarget Prospects
oRemarketing

oTurn Visitors into Leads
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Social Media Sites: Facebook
Video: Facebook LIVE

o Unique-Timely Content

o Cost-Effective ~
o Creates Excitement 4
o Direct Audience Connection

o Drives Traffic

o Increase Engagement

4.
SN -
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Social Media Sites: Instagram

Instagram:
oMobile Focus
oBe Visual
oUse Video
olLook, Listen & Respond
oUse #hashtags
oRun Contests
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Social Media Sites: Instagram

Be Visual:

oEasily Understood
oMore Attractive than text
oBetter Engagement
oShared More

oMore Memorable

35 views

fivestarrocklin Santa Claus at Five Star Auto Center?
o Y

"1:-"'

oW

& Video

Purchase online
or in-store today!

fivestarrocklin
Five Star Auto Center, Rocklin, CA

Five Star Auto Center?

Watch the video to see what gift he has waiting for

you' @i#fvestarockin | \Watch the video to see what gift he has waiting for
you! &8 #fivestarrocklin
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Social Media Sites: Twitter

Twitter:

oMore with less....Often

oBe the Expert/Leader

oRetweet & Link to Other Tweets
olLook, Listen & Respond

oUse #hashtags

oUse Video
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Social Media Sites: Twitter
Use #hashtags

oKeep Your Tweets Organized

oHelps Target

oHelps Spread the Word

olncrease Retweets #discountmutflertucson
#autorepairtucson #autorepairshop

olncrease Followers e —
H#automoti i
oDon’t Overdo It ity ol Py

-ﬂ:autorepa?rfa(:ﬂc{ty ﬁcarca\"e ¥ for more day to day Russo biz!

é

#automotiverepair

Latest People Photos Videos

Discount Muffler @disc... * 12 Mar
DID YOU KNOW? Discount Muffler on
*" InaRdis also a Full Service

Automotive Repair Shop.

@ RussoAutoBody

#automOtTVQm a?nten ah Ce #russosautobody #axalta
H#eollis epair #businessaccount
# fautomotivework #discountmuffler witter finew fafffmotﬁveé
— ™ L
Elite #
PRO SERVICE




Social Media Sites: YouTube
YouTube: Y[lll TIIhE

oTell Your Story

oCapture More Attention
olncrease Traffic
olncrease Sales

oMore Likely to Be Shared
oSEO Benefit
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Social Media Sites: YouTube

Tell Your Story: ——
oCustomer Interactions
oTips
oSuccess Stories
oCommunity Events/Charities ‘
olntroduce Your Team fomne: | =

oCommercial

B & Youluhe o1
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Other Social Media Sites & Strategies

olLinkedIn m
oSnhapchat

oPinterest @

oConsumer Reviews (Feedback)

oGoogle Ads \
. &
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Other Social Media Strategies: Reviews

Consumer Reviews

o Increase Sales

o Improve Search

o Increase Website Traffic
o Concern Resolution

o Build Credibility

o Stay Informed
o Spread the Word Experience: Was S#$%!
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Other Social Media Strategies

Impact of Reviews

—

Online
Reviews
Impact Their
Decision To
Purchase

Content
Convinced
Themto /i
Purchase /4
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Other Social Media Strategies

Consumer Reviews: Successful Workflow!

Capture Reviews Monitor Communicate Resolve Concerns Create Advocates
Increase customer Monitor all of your Mitigate negative Engaged, unhappy Turn unhappy
reviews on Google, review sites. Use alerts. impact to business by customers identified as customers into
Yelp, Facebook, and responding to all opportunities. advocates to increase
others. reviews, Negative & your bottom line.
Positive!

E I t Y
APEER GROUP OF THE INDUSTRY'S TP SHOP OWNERS



Social Media Sites: “Don’ts”
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» ...Forget to connect with
influencers

» ..Ignore comments
> ...Delete comments

> ...Forget about privacy




Survey: Social Media Stats in AutoCare
Industry

Are you using social media for your business?

_ m 0% 10% 20% 30% 40% 50% 60% 70%  80%  90% 100%
Ellite
PRO SERVICE



Survey: Social Media Stats in AutoCare
Industry

What social media platforms?
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Survey: Social Media Stats in AutoCare
Industry

How are you using social media?

: 53%

|
B Promote shop
m specials/cou...

Promote
community of...

o Share [ (0)
B important sh... ] (0]
|
lllllllllllllllllllllllll.
Share
entertaining...

B Share customer : 390/
[ | reviews or... - 0
-lllllllllllllllllllllllllll

Share
automotive...

Weekly/Meanthly
themed posts...

Employment

— ™
Elite
Pnn SEH‘"[:E opportunities

0% 10% 20% 30% 40% 50% &60% 70% 80% 90% 100%



Survey: Social Media Stats in AutoCare
Industry

General comments on social media?
updates raed PAgE things GOOELE engaged VENICLES Posting jobs USINE

posting daity PFOMOtINg need COMMUNILY staying NE€W informed
much promote specials Keepingenuugh Facebook picCs

Advertisingwebsite ShOpP sure FEVIEWS run
customersSsocial media POStI NE promotions
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2018 Social Media Stats & Trends

420/ of the population is active
(0 on social media.

JLL

OPEN
I

There are over 50 million small businesses using Facebook to connect with
consumers. 4 million pay for advertising through Facebook.

(Dreamgrow.com & Forbes.com (2018 )
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90+%

of consumers read online
reviews before visiting a
business.

Including Google &
Facebook reviews.

(invesp 2018)




2018 Social Media Stats & Trends

of consumers who had a
posifive social media Visval content i
experience with a business m';‘:f' contentis more

are more likely to
recommend others. 40 .
times
more likely to get

shared on social
media. |

71%

KNOW YOUR AUDIENCE. Adults between 18 — 34 are more likely to follow a brand
via social media. And are more likely to make a purchase with the influence of
social media.

S

N

(Dreamgrow.com & Forbes.com (2018
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2018 Social Media Stats & Trends

PEOPLE LOVE THEIR
SERVICE

V§E§A6/KOD.

of consumers that

75(y complain about a brand
0 on Twitter expect a

response within an hour. Will rate their
service
experience a 4 or
5 star with @
Followers 4.8 stars avg.

(SureCritic 2018)

Instagram. Businesses on Instagram are seeing a per follower engagement rate
of 4% which is over 50% higher than Facebook and 120 times higher than Twitter.
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How To WIN...

..With Social Media
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Once You WIN...
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2019 Social Media Trends

What’s Next?

oSocial Listening
oMore Video Content
oMicro-influencers
oPersonalization
oTimeliness
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Social Media Sites: Final Thoughts




